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* Formed in Feb 2005 - Based across England @
AbOUt InsynCh and Wales but cover all of the UK and have
many international clients, too

* Main areas of Business are:
* Digital Marketing Agency
* Digital Strategy Consultants insynch
* Web Services - Design, Manage, strategy,
improve
* Training - Accredited courses, open or one
to one

* 2024 - worked with 850+ businesses , v
- delivered 8,650 hrs of support
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* Search Engine Optimisation

* Pay Per Click Campaigns

* Social Media

* Website Conversions and Optimisation

. * Email Marketing
Services | - influencer Marketing

‘  Consultancy insynch
prOVIdEd * Analytics Analysis

* Content Marketing
* Event Promotion

* Tourism Marketing
* Branding
* Training S
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Insynch

Design and Functionality
User Experience (UX)
Mobile Optimisation

Fresh, Quality Content
Readability and Accessibility
Clear CTAs and Forms

SEO Optimisation

Content

N oo AW N R
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INSYNCh

Design and Functionality
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Insynch

1. Design & Functionality

» Clean & Bold Typography
e Use web standard fonts

What * Provide adequate space between lines to

q uad l|t|es facilitate easy reading
ShOUld you * Use fresh and relevant content

SEEk? » Don't waffle, be concise and to the point
« Clear brand messaging
« Great Images
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« Consistent Branding: Align colours, fonts, tone of
voice and imagery with your brand.

insynch

1. Design & Functionality

Total Digital
Marketing

. @ Total Digital
Our Total Digital Marketing Solution enables businesses to partner with us to
be

raim enefits Digital Marketing can achieve for their business Essentially, @ Marketing
we become your dedicated Digital Marketing departmen

Design

Unlike most digital marketing agencies, we take a total approach to digital marketing.
We consider all aspects, combining 100s of tactics, from website performance
through to attracting customers and getting them to come back and convert into
customers.

: Insynch 20 PEp— R - |
Free 121 Case Studies

INSYNChi0 o oty o [T —— a =3
Digital Marketing for.
Food and Drink

Tourism Total Digita
Marketing ‘

Find out how we can help your food or drink brand get out thereland be tasted!

> BookarReE 21

Do you need to increase bookings for your hotel, holiday cottages, glamping
pods or campsite? Do you want to grow the number of visitors to your tourist
attraction? Are you looking for a strategy to draw tourists to your town or
- region? We can definitely help you!

Drive direct sales of food and drink through your website, build a loyal customer
base, or get your brand on supermarket shelves with our expert food and drink
consultancy.

Helping Businesses Flourish since 2005
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1. Design & Functionality

i
@ support .

Design

« Clear Guidance: Use contrast and whitespace to
guide attention. CTA's

» Quality Images: Use sharp, engaging images and
videos that resonate with your users

« Simplicity: Keep layouts clean and user-friendly
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1. Design & Functionality

« Seamless Navigation: Make it easy and intuitive
* Responsive Design: Works across all devices

. . * Site Speed: Loading times
Functionality > °

 Ensure it works!: Broken links etc

» Accessibility: Broaden your audience and comply
(WCAG - Web Content Accessibility Guidelines)

» Test, Test and Test again

Helping Businesses Flourish since 2005 © Insynch 2025



1. Design & Functionality

« Easy Navigation: Clear menus and calls to action

Insynch ':;;9\;:' Digital Marketing  Consultancy Training Branding Free Consultation CaseStudies About Us [o} w '» 7‘ - 79996 7‘ . \ X

Award-\

Digital M

Best Practice ausines =

ConSUltn sm- ; e® Marketing

Innovative digital n ) ) ~ ccredited
training and busine ™ ons. Take
your business to tr
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* Engaging Content: High-value content boosts
1. Design & Functionality retention.

Insynch 20s

Best Practice

« Balanced Design: Looks great but is it usable?
« Data-Driven: Use analytics and A/B testing.

« Secure & Reliable: SSL, data protection, and
updates

Helping Businesses Flourish since 2005 © Insynch 2025



INsynch

1. Design & Functionality * Be Consistent: Consistency builds trust. Trust
builds sales

« Stand Out: It's not about being louder, its about
being relevant

Balance  Be memorable: A good product sells itself, but a
great story makes it unforgettable

« Get to the point: The faster you solve the
problem, the less they'll care about the price

* Brand: People remember stories, not stats. Lead
with emotion, support with facts

Helping Businesses Flourish since 2005 © Insynch 2025
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User Experience (UX)
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INsynch

2. User Experience (UX)

« Map the journey: Understand the paths through
U ﬂd erstan d your website, establish a logical flow

Your + Action: What actions do you require?

. Phone call/request a call back?
Audience Download a whitepaper in exchange for an email?
Make a booking?
Place an order?
Make an enquiry?

Helping Businesses Flourish since 2005 © Insynch 2025



2. User Experience (UX) » Create Personas: |dentify needs, goals & painpoints

User Persona 3 - Penny

U n d e rS ta n d — Conversion Journey

- Penny is an artist and is well-known in the local creative arts community. She retired at an early age and
Y O U r ] spends her days painting and exhibiting/attending craft and trade fairs.

Penny does not spend much time online and relies on word of mouth recommendations when making this
form of purchase. She trusts the reviews of other artists that she knows.

° Penny will only need a 1-2 touch points to convert, such as making as finding the business online and
A U I e n C e getting in touch via phone.

Demographics Requirements Pain Points Follow up How likely are they to convert
Age: 55 - What do they specifically - What might stop them from = What happens after - What is the likelihood that they will convert
need from your converting? conversion, will to y be a with you?
Lives: Yorkshire products/services repeat customer? Will )
they be useful for . ) . .
Background: Retired art referrals? Penny is more likely to convert if she is able to
teacher with an older family Finding the online quote I on-free advice with a consultant
Public and products liability process difficult or long- ﬁ‘fs PQE}'?Y p‘gs a great -'[_)Clalh over the phone.
Job Role: full-time artist - insurance to attend craft / winded isﬁighL;rﬂkeL;ﬁ_gTerpeerntpéa ©
paints pictures of landscapes trade fairs business to her friends.

If Penny is happy for the
cover and it is simple for her
to renew whenever
necessary she will be happy
to make future purchases.

Helping Businesses Flourish since 2005

© Insynch 2025



» Track: Analytics of existing site-GA4

Session primary..channel group) ~ + [lagement Average Events Event count Key events Session key Total
° rate engagement per All events ~ All events ~ event rate revenue
2- USEr EXPerlence (UX) { SHOW ALL ROWS time per session All events ~
session
55.85% 1m 55s 11.01 600,502 1,798.00 1.83% £50,594.95
Total /s. 59.83% vs. 1m 54s vs. 11.27 vs. 290,230 vs. 614.00 vs. 1.32% vs. £18,967.40
4 -6.64% T 0.32% 4 -2.3% T 106.97% T 192.83% T 38.2% T 166.75%

Organic Search

1
l ' n d e r S t a n d 25 Jan - 23 Feb 2025 64.81% 2m01s 11.28 221,076 447.00 1.24% £15,548.35
28 Dec 2024 - 26 Jan 2025 65.93% 1m 55s 11.05 132,547 238.00 1.08% £8,598.70

% change 1.71% 5.88% 2.1% 66.79% 87.82% 13.95% 80.82%
Y O ' I I 2 Email
25 Jan - 23 Feb 2025 55.79% Tm41s 9.94 180,827 702.00 2.13% £15,945.75
[ ]
28 Dec 2024 - 26 Jan 2025 60.47% 1m 51s 10.91 84,637 185.00 1.3% £4,790.40
U I ( I I ( ( % change -7.74% -8.98% -8.9% 113.65% 279.46% 63.8% 232.87%
3 Direct
25 Jan - 23 Feb 2025 34.61% 1m 35s 10.08 75448 288.00 2.18% £9,195.50
28 Dec 2024 - 26 Jan 2025 41.91% 1m 39s 10.68 36,857 95.00 1.68% £3,100.30
% change -17.43% -4.08% -5.67% 104.7% 203.16% 29.5% 196.6%
Sessions by Session primary channel group (Default channel group) over time Day - L ¥ L % session_start page_view
N R e e
J add_to_cart add_to_cart
add_to_cart 649 L
a 2% checkout_progress first_visit
first_visit s !
2 online_order
add_to_cart page_view 21
3 2,796 2,651 first_visit
" checkout_progress session_start 1
315 68 +1 More
+3 More online_order 2
47 186
€3 Total @ Organic Search @ Email @ Direct @ Cross-network @ Organic Social view_search_results
purchase
5

Helping Businesses Flourish since 2005
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» Track: Analytics of existing site- Hotjar

2. User Experience (UX)

Understand INCUrANcE
Your -~
Audience

Ednbural Fechual Fringe

B ymu |1-|'I'|1'rrlr.|5 ot itm Ednbergs Fesiliea Frmge?

LA Patormni ng ATms. InsLiance
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« Clear Navigation: Make it easy! Leave breadcrumbs

2. User Experience (UX)

« UX: Utilise sticky headers, mega menus

lnsynch £20; Dl Marketiog  Consutancy  Taining randing  FreeConnkaion  Case Sl AboutUs

Understand i
Business

YO U r Consultancy
d o el siness lay

Insynch {20 Otk Comutony oy S e orstatin s Aboue s a [~

What Businesses Say About InSynch
insynch 20
Award-\

Digital M
Busines
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2. User Experience (UX) insynchizoa = [ coma

 Be Inclusive: Use accessible

Total Digital Marketing

d eS I g n S Award_Winning UK Dlgltal Essential Digital Marketing
- . \ M k t & B . Tourism Marketing
 Responsive: Different devices e

: i : 3 Email Marketing
Innovative digital marketing strategies,

- Readable typography: Legible, BTG, el ool

consultancy solutions. Take your business

\X/eb Safe for]ts to the next level today
 Guide Users: Effective CTA's
 Split test pages: Refine and

Event Promotion

Influencer Marketing

Paid Ads

SEO

Social Media

optimise on results S

« Content Hierarchy: H1's H2's,  ® @ Total Digital
good for SEO but also to provide ® ¢ ® Marketing ;
visual cues as to the next steps ® soppor 5
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2. User Experience (UX) * Ensure you consider the following:

1. About your business 8. Social Media
oq o 2. Your (potential) customers 9. Search engine optimisation
Writin g - and your strategy (SEO)
; 3. What you expect your site 10. Tracking
De ta I led to achieve 11. Timescales
Web Brief vour t?udget 12. Deliverables
ygggisrgrenrgﬁtgagement 13. Ownership and copyright

Navigation Plan / Sitemap ~ 14. Payment |
Design criteria / Brand Voice 15 Regular Maintenance

N o oA

Helping Businesses Flourish since 2005 © Insynch 2025



* Allows you to track how many people are visiting your site
2. User Experience (UX) * What they like — and don't (exit page)-Behavioural Data
* Which of your online marketing methods are working

* Install Google Analytics

Get the Google Tracking code
E nsure yO U Paste the code immediately before the closing </head> tag at the top
of each page

[} .
r C n Active users @ tew users ® @ -~ AGTIVE USERS IN LAST 30 MINUTES | @) New users by Q@ -
a I 34 K 31 K 30 First user primary ... «
199.2% teesx ¥ FIRSTUSERPRIMA - NEW USERS
4K A R MINUTE Organic Searc h 160.4%
Email 8.9K 189.4%
Direct 59K 11398%
Cross-network 39K 12667%
Organic Social 403 124.4%
Paid Search 511 12813%
o e 1 Referral 18 1313
F eferra
© United States 1 )
- Y eding period (m y ) -
View real time > View user acquisition =

Helping Businesses Flourish since 2005 © Insynch 2025



Insynch

Mobile Optimisation

Helping Businesses Flourish since 2005 © Insynch 2025



3. Mobile Optimisation

Why Optimise
F¥)r Mobile

-~JM

Helping Businesses Flourish si

* Majority of Traffic: Over 50% of traffic will come from
mobile devices.

* Google Will Prioritise Mobile: Mobile-first indexing
benefits search rankings.

Active users~ by @ -
Active users~ by @ -~ Device category
Platform/Device category
PLATFORM/DEVICE CATEG.. ACTIVE USERS
web / mobile 2.3K
web / desktop 979
web / tablet 375
« MOBILE » DESKTOP TABLET
62.6% 27.0% 10.3%
View device categories =2
nce 2005

© msynch 2025




* Users First: Users now expect fast, mobile-friendly
experiences.

* Conversions: Poor mobile design will lead to lost
sales and engagement.

* Competitive Advantage: Optimised mobile sites
iImprove SEQO, retention, and revenue.

3. Mobile Optimisation

Engagement overview

Average engagement time per active user Engaged sessions per active user @ @ = + W Sessions ~  Engaged =~ Engagement = Average
< 3m 025 O 88 > = . sessions = rale  engagement
session
4m 10s
5555555555
3m 20s
2m 308 1 Org
m 40s 2 Emaill 18190 10748  5579%
oo 3 Dire
0s
26 02 09 16 23
Jan Feb
= Event name + J» Event count Total users Event count per active user Total revenue
600,502 35,116 17.44 £50,594.95
Total
100% of tota 100% of tota Avg 0% 100% of tota

—
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INsynch

3. Mobile Optimisation

* Speed Matters: Responsive designs works
seamlessly on desktops, tablets, and smartphones
without restricting download times

Wh Opt|m|se * Improved UX: Enhances readability, navigation, and
f\(l)r Mobile? interaction, but also rankings.

* Future-Proofing: New pages adapt to new devices
and screen sizes.

* Clean coding: Limit plugins for download
times..speed

Helping Businesses Flourish since 2005 © Insynch 2025



INsynch

3. Mobile Optimisation

« Responsive Design: Ensure the site adapts to all
screen sizes.

» Simple Navigation: Use clear menus and clear CTA's

Best Practice « Readable: Use clear easy to read fonts with good
contrast, you don't want users to zoom!

« Touch-Friendly: Button, links, and forms

« Pop-Ups: Don't frustrate mobile users, make easy,
exit intent and easily removable

Helping Businesses Flourish since 2005 © Insynch 2025
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3. Mobile Optimisation
« Optimise Images @
& Videos:
Compress images

Best Practice | - Forms: Keep

input fields
minimal and use -
auto-fill options. L mowoot

Helping Businesses Flourish since 2005 © Insynch 2025



Insynchi20a. =

3. Mobile Optimisation * Prioritise Content: Show essential
information upfront. F plan/Top load Rard-WilfiRg UK Digital

Marketing & Business
Consultancy

Insynch {20:

Innovative digital marketing strategies.
accredited training and business
consultancy solutions. Take your business
to the next level today

Award-Winning UK
Digital Marketing &

Best Practice L — 172 izt

Innovative digital marketing strategies, accredited
usiness consultancy solutions. Take
our business to the next level today

> View Upcoming

* Test!: Regu[ar[y Chgck performance 020 TotalDigital
On various screen sizes ® o ® Marketing

@ Support

Helping Businesses Flourish since 2005 © Insynch 2025
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Fresh, Quality Content
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INSYNCh

« Boosts SEO: Fresh content helps improve search
3. Fresh, Quality Content rankings and visibility

« Engages Users: Builds retention

 Builds Authority/Indexing: Show expertise and
credibility, search engines like it if relevant to users

Why?

« Supports Your Marketing: Aligns with promotions,
trends, and customer needs

 Builds your Community: Be relevant, be shared,
InCrease reach

* Provide quality: Be user centric, insightful, credible,
accurate and ORIGINAL!

Helping Businesses Flourish since 2005 © Insynch 2025



2. Fresh, Quality Content * Blog Posts: Industry trends, news, tips to attract and
engage your audience

Insynch {20:

Content
Generation

5 W Google

Reviews

For Your Business Digital Marketing Services

 Infographics: Simplifying and digestible

* Videos: Tutorials, demo’s, testimonials all enhance
user engagement

Helping Businesses Flourish since 2005 © Insynch 2025



INsynch

2. Fresh, Quality Content

Useful resources

Spell checker -

USQFU[ To check for duplicate content
Resources Density checker

Readability checker

Helping Businesses Flourish since 2005 © Insynch 2025



Insynch

2. Fresh, Quality Content
« Keywords: Great for SEO/Voice Search
* Internal Linking: Related topics on the site

SEO Benefits » Google loves: Fresh user centric and engaging
content

« CTA's: Incorporating clear CTA's great for user
engagement

» Feedback: blogs surveys etc.

Helping Businesses Flourish since 2005 © Insynch 2025



2. Fresh, Quality Content

Build a
strategy

content

2025

Monday

Tuesday

Wednesday

Thursday

Friday

Saturday

* Plan: Calendar of events, product launch, flow of

Sunday

https://ifo.crg.uk/operalil
barbiere-di-siviglia
https://thegrangefestival
.co.uk/productions/les-

indes-galantes/
https://watfringe.co.uk/

https://ifo.org.uk/operafily
barbiere-di-siviglia
https://thegrangefestival
.co.uk/productions/les-
indes-galantes/

https://www.folkinafield.

co.uk/
https:/iwww.gtsf.uk/

https://elementaryfestival

https://www.lythamfestiv

https://www.lythamfestiv

al.com/

.co.uk/

https://elementaryfestiv

https://ifo.org.uk/operalil-

https://www folkinafield.

al.com/
https://www folkinafield.c

co.uk/

al.co.uk/
https://Ifo.org.uk/operalil

barbiere-di-siviglia

https://www.gtsf.uk/

o.uk/
https:/iwww.gtsf.uk/

https://www.chilfest.co.

https://elementaryfestiva

https://lelementaryfest

https://ifo.org.uk/operd

https://henley-festival.

https:/lhenley-festival.

https://henley-festival.q

https://kubixfestival.cg

https://henley-festival.

https://beatherder.co.y

https://beatherder.co.ul

https://beatherder.co.y

https://beatherder.co.u

Helping Businesses Flourish since 2005
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2. Fresh, Quality Content * Understand your
audience: Google

trends, Answer The  ~._=i ',
Public ——
Build a o - »
 Determine subject, thenuse = " o t
Stra te gy keywords on search L foyo

« Keywords demonstrates how
people are most likely to
search for particular words,
services

Helping Businesses Flourish since 2005 © Insynch 2025



2. Fresh, Quality Content * Understand your audience: Google trends,

« Keywords demonstrate when & where people are most likely
to search for particular words, services

B | | ld . « Follow these trend with offers, blogs, targeted email campaigns
etc.
strategy

t over time + < | Interest by sub-region Sub-region v & <
1 England [

‘ ; 2 Northern Ireland e

& i 3 Scotland ———

; 4 Wales _—

Helping Businesses Flourish since 2005 © Insynch 2025


http://www.trends.google.com/

2. Fresh, Quality Content p 4

- Data Capture: Exit intent Transform your small
Download the Ultimate
form, lead mag nets, . Digital Marketing Guide

audience segmentation, . .
. . oost sales and revenue with

roven
B U I ld a CUStOmerJOurneys digital maﬁceting strategies.
Stra te gy * TraCk & Measure: Enter your email address here...

Benchmarking, set up event

tracking, monitor and _

optimise
By entering your email we'll also send you related

marketing emails subject to our Privacy Policy .

You can unsubscribe at anytime.

Helping Businesses Flourish since 2005 © Insynch 2025
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Accessibility
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INSYNCh

6. Readability & Accessibility

« K.I.S.S: Keep It Simple Stupid
Use clear and simple language

 Clarity: Make designs, messages, and processes easy

Readability to understand

 Usability: User-friendly, bullets, white space, simple
+ Efficiency: Eliminate unnecessary steps/clicks
» Legible: Ensure using legible fonts

Helping Businesses Flourish since 2005 © Insynch 2025



INSYNCh

5. Readability & Accessibility ] .
« Contact info: Easy to find, headers etc

 Links/clickable: Emails, phone numbers etc
e « Easy forms: Minimise form fields, more later..
Accessibili ty * Interactive maps: Google maps, great for local SEO
* Be consistent UX

* Alts txt: Say what it is — screen readers

« Best Practices: WCAG guidelines for inclusivity

Helping Businesses Flourish since 2005 © Insynch 2025
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CTA's & Forms

Helping Businesses Flourish since 2005 © Insynch 2025



« Use action language: Talk With Us Today',
5 CTA's and Forms 'Download Now'. ‘Get Started'. 'Shop Today'

> Explore Digital Marketing Services > Get in Touch

Award-Winning UK
Digital Marketing &
Business

Compelling

. . Consultanc
* Be bold: Place in prominent | % Y be.
. \ nnovative digital marketing strategies, accredite
pOS|t|OnS and th'ﬂk abOut the training Qnd business consultancy solutions. Take
. your business to the next level today
contrast and design, hover

actions etc

Helping Businesses Flourish since 2005 © Insynch 2025




* Guide User Actions: Direct
5. CTA's and Forms visitors to take desired steps st .

(e.g., sign up, buy, contact) e ;

booked_contact 32

* Increase Conversions: Well- e e 16

pl_aced CTAS improve Sal_es’ optinmonster_conversion 14

Why Use l.eads’ and engagement Contact Form Shown 12
] . Web Widget Opened 12

CTA S ° BOOSt Marketlng: Contact Form Submitted 9
Highlighting promotions, Web Widget Minimised ;

offers, and key services booked tam 3

download file 2

* Trackable & Optimisable:
Measure effectiveness to
iImprove performance

Helping Businesses Flourish since 2005 © Insynch 2025

file download 2

booked accreditedcourse 1
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« Contact Form
>CTAsandrems 1« Signup Form
* Login Form
* Registration Form
Forms » Survey/Form Feedback

e Order Form

Booking/Reservation Form

Search Form

File Upload Form

Payment Form

Helping Businesses Flourish since 2005 © Insynch 2025



INSYNCh

5. CTA’s and Forms

 Incentives: Make it appealing and simple
« Be clear: Simple instructions

Forms * Errors: Implement real time validation, so mistakes
can't be made

« Say Thank You: Trigger an automation
« Mobile First: Optimise for mobile

Helping Businesses Flourish since 2005 © Insynch 2025



Consultation

O

Sam Jones - InSynch

30 Minute Consultation

© 30 min

Web conferencing details provided
upon confirmation.

Sam Jones is a Digital Marketing Expert
and e Graphic Designer with a
beckground in beth print and digital
media. Sam has previously worked for

Trinity Mirrar/Madia Wales and the

SHOW MORE

Select a Day

< February 2025 >

MON TUE WED THU  FRI SAT  SUN
3 4 5 5 7 8 9
7 18 0o
24 25 26 27 28
Time zone

& UK, Ireland, Lisban Time (T:120m} -

Helping Businesses Flourish since 2005

€ 30 Minute Consultation

(® 30 min

Web conferencing details provided upon
confirmation.

Ej 2:00pm - 2:30pm, Wednesday, February 26,

2025

@ UK, Ireland, Lisbon Time

B Description

Enter Details

Name *

Email ~

7\

Add Guests

Pop Up

Transform your small
business

Download the Ultimate
Digital Marketing Guide

Boost sales and revenue with
proven

digital marketing strategies.

Enter your email address here...

-

By entering your email we'll also send you related
marketing emails subject to our Privacy Policy .

You can ursubscribe at anytime.

Contact Form
sme =

CAPTCHA

l:‘ I'm not a robot

Booking Form

< Checkout

Time left 19:55

Contact information

Loginfora * Required
First name* = Last name*
Email address ™ Cenfirm email™

Keep me updated on more events and news from this event organizer.

Send me emails about the best events happening nearby or online.

By selecting Register, | agree to the Eventbrite Terms of Service

Powered by eventbrite

Supercharge Your Website's

User-Friendly Design

Free Webinar

Order summary

Wednesday, February 26 - 10 - 11am GMT

1 x General Admission £0.00
Delivery £0.00
1 x eTicket

Total £0.00

© Insynch 2021



Insynch

SEO

Search Engine Optimisation

Helping Businesses Flourish since 2005 © Insynch 2025



. SEO Optimisati
> =T Tpmisaten  Keyword research:

Short/longtail, voice

search
www.ads.google.com or

SEO WWW.Moz.com
+ Metadata & on-page

content www.yoast.com
(WP Sites)

* Quality content
www.answerthepublic.com

* Mobile friendly design

Insynch {200,

Digital Marketiné.jg[__
Food and Drihk |~

Find ouk.how we canhelp your i*p or

drink brandiget out there and be' %
4 | #

Drive direct sales of food and drink
through your website, build a loyal
customer base, or get your brand on
supermarket shelves with our expert
food and drink consultancy.

Helping Businesses Flourish since 2005 © Insynch 2025



» Page speed: Google Page speed insights,
5. SEO Optimisation

D @ @ O
SEO

Performance Accessibility Best Practices

@ Largest Contentful Paint (LCP)
15s

nsynchiao

OTHER NOTABLE METRICS

@ Eirst Contentful Paint (ECP)
15s

Performance
Latest 28-day collection peried
Values are eslimated and may vary. The performance score is calculated a

directly from these metrics. See calculator. O Full visit durations

A 040 50-89 @ 90-100

 Excellent 90-100 Good 50-89 Poor 0-49
 Backlinks

258

Pointing to: domain (Score) Pointing t

H-e-

Core Web Vitals Assessment: Passed &

® |nteraction to Next Paint (INP)

Expand view

® Cumulative | ayout Shift (CLS)

126 ms 0.01

Time to First Byte (TTFB) &
09s

L0 various desktop devices

4 Various network connections

Helping Businesses Flourish since 2005

o Many samples (Chrome UX Report

@ All Chrome versions

i

Pointing to: domain

© INSYNC




5. SEO Optimisation o Internal l.lnklng

Insynch {20}

......

SEO

Digital Marketing  Consultancy T

rainin;

ion Case Studies

Email marketing's effectiveness lies in its ability to reach, engage, and convert audiences while building lasting customer

Common Mistakes Businesses Make

Helping Businesses Flourish since 2005

Managing Your Own PPC Ad Campaigns? The

connections. As a business owner you need to be investing in this form of content strategy to cultivate your customer base.

Total Digital Marketing Accreditations Launched by

About Us

6 Quick and Easy
Ways to Boost
Your SEO

Why is targeting
featured snippets
an important part
of SEO strategy?

How To Get
Started on TikTok
for Tourism

InSynch

© Insynch 2025




json

5. SEO Optimisation S .
* Secure website:
<script type="application/ld+json">

(HTTPS) SSL :
certificate “@context”: "https://schena.org”,

"@type”: "Restaurant”,

“name”: "Tasty Bites”,
SEO o SthCtured data: “image": "https://www.tastybites.com/logo.png”,
Schema markup to “address”: {
. "@type": "PostalAddress”,
hel'p SearCh englnes "streetAddress™: "123 Main Street”,
understand content ,,jjj:z:i;;f{ o vork",

"postalCode”: "1@@01",
"addressCountry”: "Us"
I
"telephone”: "+1-555-555-5555",
"priceRange”: "$%",

"servesCuisine": "Italian”,

Helping Businesses Flourish since 2005 © Insynch 2025



« User Experience
5. SEO Optimisation « Optimise GMB: Local SEO

Results for Aberystwyth- Choose area }

@
dand  “publin v 2

InSynch

London
\ ®
Your business on Google Profile strength o :
il 339 customer interactions Complete info
= & ~ A ] : See outside
Edit profile Read reviews Photos Performance Advertise Edit products
InSynch
=+
G D—l rEl EI Website Directions Save Call
Edit i Bookil Q&A Add updat Ask fi ie...
It services QoKINgs update SK TOr revie. 50 26009“3 reviews O
Marketing agency in Shrewsbury, England
Complete your : Get custom email ¢ January : Ac £ “ou manage this Business Profile @
profile performance... wi
Add details and get Set up business email See new interactions and He Address: Batlefield Enterprise Park, Unit 2, Flexspace, Shrewsbury
discovered by more @your-business.com with understand how your ne SY13FE
customers Google Workspace business is performing 3 Hours: Closed - Opens 9am Tue =
Phone: 01743 455989
Google

Edit your business information

: D MOaEB & =

Appointments: insynch.co.uk Providers (O

Only managers of this profile can see this

Questions & answers
Be the first to ask a guestion

Ask a guestion

Helping Businesses Flourish since 2005

© Insynch 2025



5. SEO Optimisation

Helping Businesses Flourish since 2005

 Monitor and refine: GA4, Search console

22/12/2024

01/12/2024

QUERIES PAGES COUNTRIES

Top pages

https://www.insynch.co.uk/

https:/fwww.insynch.co.uk/about-us/shrewsbury/

https:/fwww.insynch.co.uk/about-us/aberystwyth/

https://www.insynch.co.uk/football-clubs-and-their-invariably-terrible-websites/

https:/fwww.insynch.co.uk/the-5-key-elements-of-successful-email-marketing/

DEVICES

SEARCH APPEARANCE

0@ a

Clicks

41

22

21

DATES

Impressions

31,890

17,391

1,690

10075

© Insynch 2025




® e Total Digital

® Marketing

insynch

Supercharge Your Website
User Friendly Design

Sam Jones
Senior Digital Marketing Specialist

v

Book a 121
www.insynch.co.uk/free-121


https://www.linkedin.com/in/samjones71
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